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A R T I C L E I N F OA B S T R A C T

The study of CSR is gaining prominence because, it is a critical
component of business strategy that cannot be downplayed.
Nigerian banks have been battling to survive for decades yet they
are sceptical to explore CSR as a strategy for sustainability. This
may be premised on the lack of adequate empirical evidence that
depicts the actual happenings in the industry. This article mirrors
the social dimension and its implication on the �inancial performance
of Nigerian banks and vice versa through the lens of legitimacy
theory. To know the �inancial indicator that determines the level
of CSR performance. A causal research design was used. While data
were collected, arranged and analysed by panel data. We regress
the social dimension against PAT, EPS, and ROA using MLR and that
is after all the underline assumptions have been duly considered.
The �indings reveal that the social dimension is positively related
to PAT, EPS, and ROA. The social dimension shows a signi�icant
impact on PAT and EPS but no signi�icant relationship with ROA.
PAT appeared to be a better predictor among the three �inancial
predictors considered. This article submits that �irms can increase
their earnings by strategically increase their social engagement.
This study contributes to the legitimacy theory constructs because
it explored new assumptions of the theory within the framework
of the social dimension in a developing country. It brings the theory
to practice on strategic use of social dimension.
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INTRODUCTION
Business organisations such as banks need to
operate to meet the expectations of its immediate
society. When these expectations are not
adequately met, there will be a threat to the
existence, survival, and performance of the
organisation. Many managers plan, forecast, and
target pro�it without thinking of their host
community. When the society discovers that
their value and interest is not in the plan of
the organisation, they lose con�idence in the
organisation and the organisation will face the
consequences of that (Olateju et al., 2021).
Imagine a business entity losing its customers; it
is not only losing its market but also its existence.
Olateju et al. (2021) note that the expectation
of the society is fully embedded in corporate
social responsibility hereafter referred to as CSR.
Whether this assertion is true of Nigerian banks
or not needs in-depth investigation.

The Nigerian banks have been experiencing a
lot of challenges as regards their sustainability
these past years. Between the years 2005, the
country has 85 merger banks, and in 2021, the
number has reduced to 23 banks. This is an
indication that there are challenges in the
Nigerian banking industry that deserve urgent
research. The word 'distress' has been related
to the Nigerian banking industry recently. Onwe
(2019) notes that even the remaining commercial
banks in Nigeria are not �inancially stable. Any
organisation that has its pro�it line distressed
may struggle to exist.

The Nigerian banks have been perceived engaging
in CSR in recent years. But Idowu, 2014) argues
that the banks only pay lip services to CSR as
their CSR performance is just barely above 2%
of their pro�it after tax (PAT). On the same note,
Olateju et al. (2021) argue that for any
organisation to reap the bene�its of CSR, they
must have expended at least 6% of their PAT on
CSR. Many bank managers are scare to invest
in CSR, may be because, there are not enough

empirical studies that demonstrate the
relationship between the social dimension of
CSR and banks pro�itability using the banks
actual data as a case study. This research work
seeks to solve the dilemma of the bank managers
by taking the instance of Nigerian commercial
banks.

Much of the publications on CSR for decades now
have been focusing on CSR as an independent
variable, looking at its impact on other variables
like pro�itability (Campbell, 2019), but not
actually considering the factors that in�luence
the performance of CSR itself. For instance, Gangi
et al. (2018) report that there have been mixed
�indings on how CSR relates with corporate
�inancial performance. Platonova et al. (2018);
Nadelman et al. (2019); Campbell, (2019) &
Nasiru et al. (2020) �indings reveal a positive
relationship. Akinleye & Faustina (2017), and
(Yoon & Chung, 2018) reveal a negative
relationship while Forcadell & Aracil, (2017);
Ajao et al. (2020), and Williams (2020) even have
mixed results. Much of these works concentrate
on the causal relationship or association that
exist between CSR and �inancial performance
of �irms in various industries and countries in
recent years (Campbell, 2019 & Saha et al., 2019).
But not causal relationship between �inancial
performance indicators and CSR performance.
Looking at the mixed results as stated from
extant literature on the causal relationship
between CSR and �inancial performance, and lack
of adequate literature on CSR performance
indicators couple with few studies focus on banks
and other �inancial institutions on CSR and
�inancial performance vice versal, it is apparently
important to carry out a study of this nature.
The main objectives of this study are to examine
the extent to which CSR affects the �inancial
performance of commercial banks in Nigeria and
vice versal. The scope of this study will cover 2014
to 2018. This period was selected because, most
of the commercial banks in Nigeria adopted GRI
reporting format in 2014 and have a relative
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stability up to 2018.

LITERATURE REVIEW
Brie�ly review the pertinent literature. The concept
of banks’ CSR is gaining popularity, because, CSR
projects a good image of the bank and reduces
its reputational risk so the argument on its cost-
bene�it is currently ongoing (Gangi et al., 2018).
A different perspective on Banks' CSR has been
explored but few scholars focus on CSR and banks'
performance (Amole et al., 2012; Akano, 2013;
Gangi et al., 2018; Belasri et al., 2020; Amsami et
al., 2020). Each with a backdrop that necessitates
this research work. For instance, Amole et al.,
(2012) examine the CSR and pro�itability of
Nigerian banks with only one bank as a sample
size. The sample size is inadequate to conclude
the happenings in the industry. They also use only
pro�it after tax without putting into consideration
the value of the asset or capital that generated
much pro�it.

Akinpelu et al. (2013) looked entirely different
direction from (Amole et al., 2012) they
investigated CSR disclosure of banks in Nigeria
and the factors that in�luence such disclosure.
Their research was based on �inding the
relationship between CSR which is the
independent variable and total assets, number of
branches of the banks and their gross earnings.
Content analysis was used to represent their
CSR. Content analysis has been in use for a while
now but it is not adequate in representing
variables when the actual data can be adequately
sourced.

Gangi et al., (2018) work goes beyond (Akinpelu
et al., 2013)'s work by looking beyond the
relationship between CSR and total assets,
number of branches of the banks and their gross
earnings. They examined CSR and banks' �inancial
performance using net interest income and non-
interest income on total assets and non-
performing loans on total loans as dependent
variables. One, their work did not use actual CSR

value as an independent variable. Two, they did
not use the total pro�it realised at the end of the
accounting period. And lastly, their research was
carried out in Europe.

Belasri et al. (2020) employ a different
methodology. They examined CSR and bank
ef�iciency in 44 countries using Data Envelop
Analysis for their ef�iciency. 100% implied
ef�iciency while anything lesser than that is
assumed inef�icient. Their CSR data, which is the
independent variable came from Sustainalytics.
Sustainalytics reports on the environmental,
social, and governance of organisations after
careful assessment. We believe that dealing with
the reality of the banks' actual amount expend
on CSR and actual performance will provide a
clearer and more accurate model (Ajao et al.,
2020).

Amsami et al. (2020) source of data and
methodology was completely different. They
examine the in�luence of CSR actions on customer
loyalty, using a questionnaire. 430 customers'
opinions in the eastern part of Nigeria were
examined. (The result is positive).

Cheng et al. (2014) use a panel dataset built
from annual ESG performance rating scores got
from Thomson Reuters ASSET4 �irms’
performance on the three dimensions of CSR
(Environmental Social and Governance) which
consist of 2,439 publicly listed �irms and the KZ
index, which was �irst popularised by Kaplan
and Zingales as a measure of capital constraints
between the period of 2002 to 2009 (Cheng et
al., 2014).

The literature gaps highlighted above to open a
research gap for this work. One in methodology.
Vishwanathan et al. (2020) recommends the
functionalist view of CSR concepts as it use the
actual situation to explain reality instead of
representing the nature of reality that the concept
is. On that note, this research work collates the
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actual amount spent on the social dimension of
CSR by the banks, their earnings per share, pro�it
after tax, and return on assets as this will give
the accurate and precise relationship between
CSR and corporate �inancial.

Extant literature has linked the three CSR
dimensions to the success or otherwise of
organisations regarding their pro�itability
(Olateju et al., 2021). For instance, (Ajao et al.,
2020; Akinpelu et al., 2013; Amole et al., 2012;
Amsami et al., 2020; Belasri et al., 2020; Gangi
et al., 2018) studies demonstrate a positive and
possibly signi�icant relationship between the
social dimension of CSR and �inancial
performance. While (Babatunde et al., 2021;
Egungwu & Egungwu, 2019; Khediri et al., 2021;
Kim, 2022; lemqeddem & Tomas, 2018; Sulimany
et al., 2021; Ullah et al., 2022) studies af�irm a
positive relationship between the governance
dimension and �irms’ �inancial performance. And
(Alsai�i et al., 2020; Chithambo et al., 2022;
Trumpp & Guenther, 2017; Yagi & Managi, 2018;
Zameer et al., 2021) studies also show a positive
relationship between the environmental
dimension and �inancial performance. There is,
therefore, a need to investigate the relationship
between CSR and the �inancial performance of
the Nigerian banking industry and vice versa
to also determine factors that determine the level
of CSR performance.

The argument as to whether CSR should be
performed or not is still ongoing and the decision
is bottled down to the policy of the organisation.
But the fact remains that whether a �irm makes
a pro�it or not the societal expectation will be
there and will need to be met. CSR should be part
of the business operation as a �irm cannot operate
in isolation. Guthrie et al. (2006) argue that a
‘social contract’ therefore exists between a
business organisation and the society in which
they operate and that this social contract is in
the myriad expectations of the society from the
business organisation.

They argue further that the survival of the
organisation will be threatening if society
perceived a breach in this contract. In the same
light, Vishwanathan et al. (2020) is of the same
thought as Guthrie et al. (2006) in their
stakeholder reciprocation mechanism that when
a �irm performs CSR the stakeholder reciprocates
by endorsing the �irm. And that will result in
more corporation and productivity for the �irm
which will in turn affect the �irm’s performance.
Saha et al. (2019) claim that CSR brings limitless
payback, bene�it, and in�low of newly established
investors. They argue further that CSR brings
failure's risk to minima and improves
organisational performance. The above arguments
have a background in legitimate theory.

Legitimacy theory originated from organisational
and social system theory (Olateju et al., 2021)
which views an organisation as a complex
component that must interact with its social
environments to survive (Guthrie et al., 2006).
Legitimate theory state that for an organisation
to gain legitimate status which is the approval
and support of the society and elimination of the
threat to survival such an organisation should
maintain integration of its value system with
that of the social system in which it operates
(Dowling & Pfeffer, 1975; Guthrie et al., 2006;
Noah, 2017; Olateju et al., 2021; Olateju et al.,
2022)

This article is set to study the effect of the social
dimension of CSR on corporate �inancial
performance through the theoretical lens of
legitimacy theory. CSR can be a good means for
organisations to gain legitimate status. Ashra�i et
al. (2020) argues that organisations are forced
to use CSR to legitimate their business actions.
Noah (2017) notes that organisations can meet
the public’s needs and expectations through
CSR. CSR has three branches as identi�ied by our
working de�inition which are corporate
governance, environmental and social matters
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(Olateju et al., 2021, 2022).

The scope of this work is only limited to the last
aspect of CSR which is social expectations of
society. This could be donations, charitable gifts,
sponsorship, �ixing or providing essential
commodities like roads, water, electricity, schools,
and so on. Guthrie et al. (2006) argue that
organisations meeting the societal expectations
of their social system will earn them a legitimate
status. When an organisation has a legitimate
status, their operational activities and behaviour
will truly re�lect the norms, values, expectations,
and demands of their society to appear legal to
the host community (Olateju et al., 2021).

The social system in which such an organisation
operates naturally granted it a conducive and
peaceful environment to thrive and survive which
will in return translate to corporate performance
in exchange for its CSR, this is termed a “social
contract” (Dowling & Pfeffer, 1975). Olateju et al.,
(2021) argue that there exists a social contract
between the organisation and society. And when
a breach of this social contract is perceived,
there will be a threat to the survival of this
organisation (Dowling & Pfeffer, 1975). This
implied that it is the system itself that will
isolate them from its social environment. The
supplier may cease to supply, the customer may
stop patronising, the host community begins
hostile, tax may be unfavourable, and a lot of
litigations to force the organisation back to the
performance of its social contract or be frustrated
out of the business. The work of Bansal & Clelland
(2004) ground the legitimacy theory as its
�inding reveals that legitimacy status reduces
unsystematic risk.
A breach in the social contract can be in form
of non-performance, perceived non-performance,
and underperformance of CSR by society. Non-
performance implied that the organisation is not
carrying out its CSR. Perceived non-performance
means that there is a contrary belief between
the organisation and society. While the former

believe they are performing, the latter believe
otherwise. The last implied that the organisation
is perceived to be underperforming its CSR. This
may be due to their reporting system because
the public wants to see that the organisation has
a CSR policy and that they are performing it.
The legitimate theory is appropriate for this work
because it is not just about organisations
honouring their social contract but it is also
about emphasising that the organisations should
report the performance of this social contract.

An organisation that does not perform this social
contract (CSR) will be severely punished by a way
of threat to the organisation’s continual survival.
While the performance of those organisations
whose CSR is perceived inadequate may be poor.
When the performance of CSR is not substantial
(that is below 6% of the pro�it after tax which is
the equivalent of adjusted pro�it) it may have little
or no bearing on the narration of the organisation
(Olateju et al., 2021).

For organisations to reap the bene�it of CSR
they must go beyond lip service to CSR. Having
a CSR policy is not enough like making the policy
work. Organisations should perform CSR in such
a way that society will feel and appreciate it. CSR
should touch the stakeholders before releasing
their approval. It should not be one time off but
a continuous activity for an organisation to reap
the bene�its. Belasri et al. (2020) claim that CSR
performance may take years to yield value-
enhancing fruits. In the same vein, Saha et al.
(2019) maintain that CSR will positively affect
�inancial performance in the future, but it may
require short-term investment. Ashra�i et al.
(2020) on the same note, argue with their
'enlightened self-interest' that the �irms that
involve in CSR will gain the enduring bene�it of
CSR in due course. Based on the above. Saha et al.
(2019) therefore conclude that CSR has a direct
impact on �inancial performance. It is therefore
expected that CSR may positively affect the �irm's
performance over the years. The people will enjoy
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the bene�it of CSR and change their views about
the organisation, thereby promoting the good
image of the banks.

Ashra�i et al. (2020) report that a lot of efforts
have beenmade to establish a positive relationship
between CSR and the long-term interest of the
shareholders. They argue further that CSR
represents the long-term social interest of the
shareholders and will accomplish the traditional
economic gain that they seek. Yoon & Chung
(2018) found that external CSR practices improve
market share and internal CSR practices improve
the operational pro�itability of the �irm.

Cheng et al. (2014) argue and support their view
with empirical evidence that the level of �irms’
performance in CSR may lead to value creation in
the long run by reducing some of the constraints
to �inancing operations and strategies that may be
peculiar to that �irm.

Based on the conceptualisation and theoretical
build-up of this research we hypothesise as
follows:
H1: CSR has no signi�icant effect on the �inancial

performance of commercial banks in Nigeria.
H2: Financial performance indicator has no

signi�icant effect on CSR of commercial banks
in Nigeria

RESEARCHMETHOD
The methodology must be clearly stated and
described in suf�icient detail or with suf�icient
references. The author shall explain the research
question, describe the research framework, and
the methods applied in detail. It should be
furthermore highlighted why the research
question is relevant to theory and practice, and
why the chosen method(s) are suited for the
problem.

Panel data design was used for these analyses
though we are examining the cause-effect

relationship between CSR cost and banks' �inancial
performance and vice versa because we are
observing large datasets for many banks for over
several years. Our choice of design is premised on
the fact that panel data could blend both inter-
individual units' differences in cross-sectional
and intra-individual crescendos in time-series
data.

The data were collected primarily from
secondary sources with the year range of 2014 -
2018. Data for CSR which is our independent
variable was collected from the bank's �inancial
statement, citizenship reports, and GRI report
to ascertain how much was spent on the social
and governance aspects of CSR. The data for
the dependent variable which is �inancial
performance was from their published �inancial
statements only. The years under study, 2014 –
2018 were considered because many of the
banks began to present their reports in line with
the global report index in 2014 and this availed
us the actual amount they spent on the social
aspect of their CSR for these periods. However,
the choice of the range of the years is to avoid
too many complications and to keep an accurate
view of the happenings within the moderate
years as few of those banks were �inancially
stable currently. Of the total licensed commercial
banks that existed between 2014 and 2018 in
Nigeria 23 banks formed our population size.
They are listed as follows:
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Only 12 Nigerian banks make up our sample size
because only 12 banks exist before 2014 and are
still in existence after 2018. And they are the ones
with the available information on the amount
spent on social dimension.

Simultaneous multiple regression (SMR) was used
in the analysis because all the predictor variables
were tested at the same time. The following
assumptions were built into the calculation:
1. Regression analysis makes use of outliers and

outliers can be spotted by standardizing the
value and checking the standardized values
to check for absolute values higher than 3.29.
Such values are removed from the dataset.

2. Normality, homoscedasticity, and the absence
of multicollinearity are critically considered.
Normality tests are carried out by observing
a normal P-P plot. If the data have a straight
line beside the diagonal, then it can be
assumed to be normal. To evaluate
homoscedasticity, a scatterplot of
standardized residuals with standardized
predicted values can be prepared by looking

out for a random scatterplot, if this is seen,
then the assumption is met. It is important to
note that if the scatterplot has a cone shape,
then the assumption is not met. The last one
is multicollinearity. This can be assessed by
computing variance in�lation factors (VIFs).
The value of VIF is better is less than 10 to
avoid multicollinearity. However, a value less
than 3 is better used.

Variable de�initions
1. What makes up the value of social cost

includes donations and charitable gifts. These
values are taken directly from the annual
�inancial report of banks.

2. What makes up the value of governance cost
includes the amount spent as remuneration to
all the directors. These values are taken
directly from the annual �inancial report of
banks.

3. Increase in shareholders’ wealth (earnings
per share): This was measured by what a unit
of ownership in the bank generated (EPS).
These values are taken directly from the
annual �inancial report of banks.

Panel data analysis (PDA) was used in the analysis
and SPSS 26 to regress the relationship between
the social dimension of CSR and the �inancial
performance of Nigerian banks.

Model speci�ications and de�initions
We hypothesise that investment in CSR will
increase the �inancial performance of banks and
came up with these models:

BFP = ∫ (β₀ + CSRC+ ε) .............………………Model 1
PAT = ∫(β₀+ βi + ε)
ROE = ∫(β₀+ βi + ε)
EPS = ∫(β₀+ βi + ε)

CSR = ∫ (β₀ + BFP + ε) .....………………………Model 2
CSR =∫(β₀+ βi + βii + βiii + ε)
CSR = ∫ (β₀ + PAT + ROE + EPS + ε)
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BFP = Banks �inancial performance
CSR = Social dimension
EPS = Earnings per share
PAT = Pro�it after tax
ROA = Return on Asset
β₀ = intercept
ε = error term

Decision rule
When regressing, the F-value and signi�icance
level of the F-value is determined, if F-value is
(typically p<.05) such as statistically signi�icant,
the model explains the level of signi�icant variance
that the independent variable can predict in the
outcome of the dependent variable.
RESULT AND DISCUSSION
This chapter contains the results of the empirical

part of this research. The results are presented as
follows:

The Multivariance regression result above in table
2 shows that R2 is 0.3726, 0.3939, and 0.0043
for logPat, EPS, and ROA respectively. And p-value
0.0000, 0.0000 and 0.6198 for logPat, EPS and
ROA respectively. This implied that logPat and
EPS have a positive and signi�icant impact on
CSR while the same cannot be said of ROA though
positive but not signi�icant. The R2 which is the
coef�icient of determination is a statistical
measurement that is used to know how
differences in a variable can be explained by
the difference in another when predicting the
outcome of an event. Its value can range from
less than negative 1 to 0 to less than positive 1.
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It’s measured in percentage. The coef�icient of
determination uses R2 which can be used to
measure the overall accuracy of the regression
model, the �itness of the regression model, or the
goodness of �it.

Still, in table 1 above, the p-value at a signi�icance
of 0.000, which is less than 0.05 for both logPat
and EPS, implies that the null hypothesis should
not be accepted. Based on the above computation,
we, therefore, fail to accept the null hypothesis.
This implied that there is a signi�icant
relationship between CSR and logPat and EPS.
And since CSR and ROA model is 0.6198 which
is greater than 0.005, then the null hypothesis
should be accepted. This means CSR has no
signi�icant relationship with ROA.

Table 2, Panel B above displays the result of the
correlation between all the variables. The logCSR
the dependent variable and the independent
variables logPAT, EPS, and ROA which are .694,
.628, and .060 respectively, show a Pearson
correlation between the dependent variable and
the independent variables. The results show
positive association between all the variables
such as r(58) = .694, p = .000 for logCSR and logPA,
r(58) = .628, p = .000 for logCSR and EPS, and
r(58) = .324, p = .060 for logCSR and ROA.

Panel B of table 2 above, model summary, displays
the coef�icient of determination, R2 which can be
used to measure the overall accuracy of the
regression model, the �itness of the regression
model, or goodness of �it. The R2 is .510 from our
calculation as shown in table 2, panel C above.
We arrived at this value of adjusted R2 after
adjusting for R2 with the various predictors that
we have in the model. The model summary in the
regression results shows an adjusted R2 of .483.
The model implies that the 48.3% variation in
CSR of commercial banks in Nigeria could be
explained by logPat, EPS, and ROA, which is
moderately signi�icant. The remaining 51.7%
can be explained by other variables outside the
scope of this research work. The Durbin-Watson
statistic is a test for the autocorrelation model in
a regression output. The Durbin-Watson statistic
is expected to have a range between 0 and 4, with
a value of 2.0 indicating zero autocorrelation.
And the interpretation of it is that to have a
positive autocorrelation, the value should be
below 2.0 while above 2.0 implies a negative
autocorrelation. In the computation above we
have .926 which is below 2.0. This means that
there is consistency in the pattern of the
relationship year in, and year out. This implies
that the model can be reliably used to predict the
dependent variable (social dimension) accurately.
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The ANOVA results in panel D above show a p-
value at a signi�icance of 0.000, which is less than
the p-value of 0.05. This implies that the null
hypothesis should not be accepted. Based on the
above computation, we, therefore, fail to accept
the null hypothesis. This implies that there is a
signi�icant relationship between logPAT, EPS and
ROA and, CSR. This computation shows that
logPAT, EPS, and ROA can signi�icantly predict CSR
value.

The panel E above, the table of collinearity
statistics in the regression results shows that
logPAT, EPS, and ROA have a Variance In�lation
Factor (VIF) of 2.610, 2.818, and 1.130
respectively. VIF is the reciprocal of the tolerance
value and small VIF values indicate low correlation

among variables and the ideal condition is VIF
<3. This indicates that there is no collinearity
between the independent variables. When
predictor variables in a regression model have
collinearity, they cannot independently predict
the value of the dependent variable. The
implication of multicollinearity includes
dif�iculties in assessing the individual regression
coef�icients because of in�lated standard errors.
This implied that the individual independent
variable in our model can predict the dependent
variable adequately.

The unstandardized coef�icients of B in the
equation model logCSR = ∫(β₀ + βi + βii + ε) shows
that logCSR = 4.078 + .411 logPAT + .087 EPS
-1.079 ROA. While the Beta shows the individual
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contribution of each independent variable to
the model above for instance logPAT is .501, EPS
is .267 and ROA is -.098. The implication of this
is that logCSR can increase on average by 50.1
percent with 1 unit variation in logPAT, while
EPS and ROA are held constant. Also, logCSR
can increase on average by 26.7 percent with a
1-unit variation in EPS while logPAT and ROA
remain constant. And, logCSR can also decrease
on average by -9.8 percent with a 1-unit variation
in ROA while logPAT and EPS remain constant.
This was demonstrated by sig. values display in
panel E above show that only the contribution
of logPAT is signi�icant at .002. While EPS and
ROA have .094 and .328 which means an
insigni�icant relationship.

This article examines a critical issue that has
been on the front burner in the literature, which
is the relationship between CSR and corporate
�inancial performance. The study is in two
directional ways. It studies the effect of corporate
social responsibility on the �inancial performance
of banks in Nigeria and vice versa. The overall
objective of the study is to examine the
relationship between the actual cost of the social
dimension of CSR and the �inancial performance
of commercial banks in Nigeria. The study
hypothesis is as follows:
H1: CSR has no signi�icant effect on the �inancial

performance of commercial banks in Nigeria.
H2: Financial performance indicators have no

signi�icant effect on the CSR of commercial
banks in Nigeria.

We regress the relationship between the social
dimension of CSR and �inancial performance and
vice versa. Financial performance is proxy into
EPS, PAT, and ROA. The �indings reveal that CSR
as an independent variable has a positive and
signi�icant relationship with both PAT and EPS
while it has a positive but insigni�icant relationship
with ROA. While PAT, EPS, and ROA have a
signi�icant relationship with CSR, PAT contributes
more than 50% to the model which is signi�icant.

EPS though positive too but contribute
insigni�icantly to the model with more than
25%. While ROA contributes negatively and
insigni�icantly to the modern with less than -1%.

The �indings of this study are consistent with the
�indings of authors like Platonova et al. (2018)
though in the Islamic banking sector and CSR
disclosure. Cheng et al. (2014) argue and
empirically improvise that CSR has a positive
relationship with value creation through access
to �inance. Mughal et al. (2021) study reveal
a positive relationship between CSR and ROA,
ROE, and EPS. Vishwanathan et al. (2020)
empirically demonstrate that CSR positively
affects corporate �inancial performance through
four mechanisms.

This study negates the negative association
between CSR and �inancial performance as
acclaimed by Preston and O’Bannon’s trade-
off theory (Platonova et al., 2018). And also refute
the claim of Saha et al. (2019) that �inancial factor
limits the performance of CSR, even though their
�indings disclose the direct and indirect positive
relationship. This implies that �irms declining
CSR may have other reasons beyond �inancial
factors.

In an attempt to determine the possible �inancial
factors that can predict CSR, the �indings of this
study indicate that �inancial performance
indicators can signi�icantly predict the level of
CSR performance. While the contributions of
the individual independent variables reveal that
PAT is a better predictor of CSR with signi�icant
effects, the EPS has a positive relationship. This
means that the higher the EPS, the higher the
CSR. ROA shows a default predictor of CSR, which
is consistent with the �indings of (Lica, 2021).

The practical implications of these �indings are
that the model propose in this study demonstrates
that the social dimension of CSR can adequately
predict the level of PAT a �irm can achieve if
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properly managed and what a unit of share can
earn when the �irm engages in a certain level of
the social dimension of CSR. Thus, this study can
help the manager to effectively use the social
dimension of CSR as a strategy to improve their
pro�it after tax and get better of their �inancial
performance. Investors and shareholders having
known the level of CSR performance of their �irms
can envisage what a unit of share can earn them
at the end of the �inancial year. The in�luential
shareholders may want to prevail on their
directors to engage in the more social dimension
of CSR.

Examining the three variables (PAT, EPS, and
ROA) which serve as independent variables and
which may be of interest to both the directors
and the owners, this study reveals that PAT is a
better predictor of the level of CSR. This implies
that the higher the PAT, the higher the level of
engagement of �irms' performance of the social
dimension of CSR. The higher the pro�it, the
higher the CSR performance. This indicates that
PAT is a real determinant of CSR. If a �irm is
struggling to survive, it may be dif�icult for such
a �irm to think of CSR. This �inding supports
the Friedman (1970) view that the primary
responsibility of a �irm is to increase its pro�its
then other things follow. As pro�its increase,
CSR can increase. They have the responsibility of
enhancing the �irm �irst before thinking of CSR.

Although, the �indings of our �irst model reveal
otherwise, as CSR may also signi�icantly predicts
the value of PAT and EPS. This means that
Friedman's (1970) theory may not be absolute.
Because, in this case, as CSR increases PAT also
increases. This implies that �irms can also increase
their PAT and other �inancial performance by
directly increasing their CSR. This supports the
legitimacy theory from the backdrop of which
William Fredrick argues (Ashra�i et al., 2020).

Based on these �indings, this article recommends
that a �irm should always involve in CSR as this will

improve their �inancial performance, increase
shareholders' wealth and improve the welfare of
their host community.

Caution should be taken in the case of the
application of this study. As this study is limited
by its scope in terms of its population size. The
article is a single-sector study with a developing
country that study the Nigerian banking sector
only. This study encourages future research on
studies with a wider scope that will study different
sectors of the economic and intercountry study
both within and outside developing countries.

CONCLUSION
Conclusions should include (1) the principles
and generalizations inferred from the results, (2)
any exceptions, problems or limitations of the
work, (3) theoretical and/or practical implications
of the work, and (4) conclusions drawn and
recommendations. In this section, authors can
use the starting word “this research is…” or “this
�inding is…..”. This article examines the nexus
between the social dimension of CSR and �inancial
performance and vice versa. And discover that
from whichever view a �irm is coming from it
will be in the best interest of the �irm and
shareholders for the �irm to engage in the social
dimension of CSR. The practical implications of
these �indings are that the model propose in this
study demonstrates that the social dimension
of CSR can adequately predict the level of PAT
a �irm can achieve if properly managed and what
a unit of share can earn when the �irm engages
in a certain level of the social dimension of CSR.
This will be of great use to the manager and
the investors. These �indings also reveal that
PAT and EPS can also reveal the pattern of CSR
performance of the Nigerian banks. But PAT has
shown to be a better indicator.

Based on these �indings, this article recommends
that a �irm should always involve in CSR as this
will improve their �inancial performance, increase
shareholders' wealth and improve the welfare of
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their host community.

Of the limitations of this work, one, this article is
a single-sector study with a developing country
that study the Nigerian banking sector only, the
result may not be generalised. Two, the scope of
the years is just 5, which means a longer year can
be empirically tested in the future. Three, the

Nigerian banks are categorised into tiers, which
means different tiers can be examined within and
among the tiers. This study encourages future
research on studies with a wider scope that will
study different tiers of banks and sectors of the
economic, and intercountry study both within
and outside developing countries.
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